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	Identifying Periodical Types


Periodicals (journals, magazines, and newspapers) are published for different purposes and are intended for various audiences.  Some are created to entertain, others to inform people working within a profession, still others report on original disciplinary research.  Your assignment is to identify characteristics that are typical of each of the three major periodical types.  After completing this activity, you will be prepared to select appropriate articles for any academic project you undertake.
1. With your group (2 or 3 students), select one title from each group below.


	Group One
	Group Two
	Group Three

	· Better Homes and Gardens

· People

· Rolling Stone

· Sports Illustrated
	· Atlantic Monthly

· Business Week

· Computer World

· Nursing Times
	· Behavioral Neuroscience

· The Journal of American History

· Southern Literary Journal

· Women’s Studies Quarterly


2. Locate one issue of each of the titles you have selected.  (Periodicals are located to the south of the Reference collection in the library.)  Examine each periodical and complete the table on reverse.

3. Class Discussion.  Discuss the following questions with your classmates.

· Which title did you identify as popular?  Professional / trade?  Scholarly / academic?

· Why did you categorize each title the way that you did?

· Was it a challenge to differentiate between scholarly / academic and professional / trade titles?

Which type of periodical is most appropriate for college-level research?  Why?

	
	Scholarly / Academic Journals
	Popular Magazines
	Trade / Professional Journals

	Periodical Title
	
	
	

	Appearance
(e.g. black and white,  bright colors, tables and graphs,  pictures, etc.)
	
	
	

	Purpose
(e.g. inform, entertain, report, etc.)
	
	
	

	Subjects
(e.g. one academic discipline, a hobby, news, current events, etc.) 
	
	
	

	Authors

(e.g. subject experts, academics, specialists in a field, journalists, etc.)
	
	
	

	Audience

(e.g. general population, researchers, members of a profession, etc.)
	
	
	

	Advertising

(e.g. general, none, related to a specific field, etc.)
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